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Variable Correlation Description

mediarichness_fanpage 0.7547 Strong positive correlation - Perceived
media richness of fan pages strongly
influences technology adoption
mediarichness_website 0.7527 Strong positive correlation - Media
richness of websites is highly associated
with adoption behavior
mediarichness_vr 0.7506 Strong positive correlation - Rich VR
experiences significantly drive adoption
decisions
mediarichness_youtube 0.7380 Strong positive correlation - YouTube
content richness substantially impacts

adoption




Variable

mediarichness_ar

enjoyment_stkc

enjoyment_ar

enjoyment_vr

easeofuse_ebook

usefulness_ar

easeofuse_mobile

easeofuse_ar

usefulness_infographic

opiniontowardit_coworking

usefulness_mobile

Correlation

0.7378

0.7361

0.7129

0.7062

0.7021

0.6882

0.6814

0.6751

0.6706

0.6701

0.6699

Description
Strong positive correlation - AR content
richness has considerable influence on
adoption
Strong positive correlation - Enjoyment of
specific content strongly drives adoption
Strong positive correlation - Enjoyment of
AR experiences significantly influences
adoption
Strong positive correlation - Enjoyment of
VR experiences significantly affects
adoption
Strong positive correlation - E-book
usability strongly influences adoption
Moderate to strong correlation -
Perceived usefulness of AR promotes
adoption
Moderate to strong correlation - Mobile
usability notably affects adoption
Moderate to strong correlation - AR
usability has considerable impact on
adoption
Moderate to strong correlation -
Infographic usefulness influences
adoption
Moderate to strong correlation -
Collaborative capabilities affect adoption
Moderate to strong correlation - Mobile

usefulness drives adoption



Variable

usefulness_web

usefulness_ebook

opiniontowardit_update

socialnetwork

opiniontowardit_easy

opiniontowardit_uptodate

website

platform_anywhere

content_update

platform_accessibility

platform_different

content_accessibility

social_sharing

Correlation

0.6681

0.6618

0.6540

0.6533

0.6525

0.6380

0.3570

0.3525

0.3290

0.3259

0.3178

0.3167

0.3064

Description
Moderate to strong correlation - Web
usefulness affects adoption decisions
Moderate to strong correlation - E-book
usefulness influences adoption
Moderate to strong correlation - Update
functionality affects adoption
Moderate to strong correlation - Social
networking features drive adoption
Moderate to strong correlation -
Perceived ease of use influences
adoption
Moderate to strong correlation - Up-to-
date content affects adoption
Moderate positive correlation - Website
presence moderately influences
adoption
Moderate positive correlation - Platform
accessibility has modest effect on
adoption
Moderate positive correlation - Content
update frequency has modest effect
Moderate positive correlation - Platform
accessibility shows modest correlation
Moderate positive correlation - Platform
diversity has modest influence
Moderate positive correlation - Content
accessibility shows modest correlation
Moderate positive correlation - Social

sharing capability has modest influence
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